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Con le sue sempre maggiori capacità di memorizzare e interconnettere, Internet conosce uno sviluppo che può produrre, come è stato rilevato da diversi ricercatori, impatti a diversi livelli, dall'organizzazione del lavoro, alla formazione, al mercato, ai rapporti sociali, alla cultura e al tempo libero. 
Questa ricerca é finanziata dal Fondo Nazionale Svizzero per la Ricerca Scientifica nel quadro del Programma Prioritario "la Svizzera Domani". Il suo campo di interesse comprende le opinioni delle persone riguardo ad Internet (utilizzatori e non), i modi d'uso effettivi, i cambiamenti generati dall'utilizzo della rete riguardo al budget tempo e all'uso di altri media, e gli impatti per le persone nel loro contesto privato e professionale. 

Gli individui, confrontati ad avvenimenti suscettibili di indurre dei cambiamenti importanti, soprattutto se poco prevedibili e controllabili, reagiscono con delle rappresentazioni che riflettono in parte le speranze e i timori collettivi della loro cultura. La nostra ipotesi è che alcuni aspetti non economici influenzano i comportamenti relativi all'equipaggiamento e ai modi di utilizzo e che il tipo di utilizzo può avere degli impatti per la persona nel suo contesto privato/professionale che possono, nel tempo, creare nuovi bisogni (in tecnologie, in formazione, nuovi progetti, altro). 
La ricerca si svolge in Ticino, Svizzera, Cantone che costituisce un buon territorio di indagine perché ben delimitato geograficamente e culturalmente (è il Cantone di lingua italiana della Svizzera), e si estenderà a tutta la Svizzera per alcune delle tematiche trattate. Essa ha comportato una rilevante parte empirica quantitativa: nel febbraio-marzo 1998 è stata svolta un'inchiesta telefonica presso un campione di 1'000 persone rappresentativo della popolazione residente in Ticino, tra gennaio e marzo 1999 un'inchiesta tramite questionario online (realizzata attraverso i maggiori providers attivi in Ticino) e tra febbraio e marzo 2000 le persone che hanno risposto sono state ricontattate con un questionario e-mail più breve. 

L'originalità del progetto sta nel fatto che questa tematica non è quasi mai stata investigata da questo punto di vista (aspetti individuali e impatti) con una parte empirica così importante. Capire meglio alcuni aspetti non economici che possono orientare la domanda e conoscere meglio i principali fattori d'influenza e gli impatti per l'individuo è di utilità come contributo per capire le trasformazioni sociali in atto, per i mercati, l'organizzazione delle imprese, la formazione, le politiche pubbliche e la ricerca. 

I risultati riportati sono una sintesi descrittiva dell'inchiesta on-line e delle risposte del successivo questionario e-mail comprendono un profilo comparato degli utilizzatori, i tipi di utilizzo e le eventuali mutazioni dopo un anno, le opinioni, il commercio elettronico, alcuni cambiamenti legati all'uso, i contatti sociali e i bisogni. Chi fosse interessato ad informazioni più approfondite può contattarci. 


Internet and the individual : opinions, user profiles, modes of use, impacts and needs. 
With today’s ever increasing memory sizes and connection possibilities, the Internet, as has been noted by various researchers, is developing at a rate which will affect us on many levels, including workstyles, learning, commerce, social life, culture and leisure. 
The present study is supported by the Swiss National Science Foundation, under the auspices of the Priority Programme Switzerland: Towards the Future. 
Its scope extends to: opinions of both users and non-users about the Internet; different styles of use; changes caused by Internet use in the way people apportion their time and/or use other media; and the impact on private and professional life. 

When faced with events which are capable of causing significant change, especially when these events are unpredictable and difficult to control, people react in ways which to some extent reflect the shared aspirations and fears of the society to which they belong. Our hypothesis is that there are a number of aspects, not directly economically motivated, which influence users’ choice of equipment and styles of use, and that a person’s usage pattern may have an impact on their personal and private life which eventually creates new needs (for technology, training, new projects, etc). 
Our research focuses primarily on the Swiss canton of Ticino, which provides a very suitable territory for research, being well defined both geographically and culturally (it is the Italian-speaking Swiss canton). A few aspects of the study extend to the whole of Switzerland. A substantial part of our work was empirical and quantitative: in February/March 1998 we carried out a telephone survey of a sample of 1000 subjects representative of the resident population of Ticino; from January to March 1999 we ran an online questionnaire hosted by all the major service providers in the canton; and from February to March 2000 the persons who responded to the first questionnaire were invited to complete a second, shorter follow-up questionnaire by email. 

The originality of the research lies in the fact that the topic has practically never before been investigated from this point of view (effect on the individual) with such a substantial empirical component. A greater appreciation of non-economic factors which can stimulate demand, as well as a better knowledge of the principal influences and effects on the individual, constitute a valuable contribution to our understanding of on-going social change, for markets, business management, education and training, public policy and research. 

The findings reported here are a summary of the online and the follow-up survey, and include a user profile, nature and changes in modes of use, opinions, e-commerce, concomitant change, social contacts and needs. Those interested in more detailed results should contact the authors directly. 



Summary
Summary of results from the on-line survey (584 responses) 
The findings reported here are a summary of the survey results, including a comparative user profile, and information on types of usage, opinions, electronic commerce, some changes linked to Internet use, social contacts and needs. 

  1. Who took part in the survey? 
Of the 584 respondents to the long, on-line questionnaire, 65% were male, over half (57%) were aged between 20 and 39, and more than 1/3 (35%) held university degrees. 76% were active professionally and 19% were students. In terms of gender and age, respondents to the on-line survey shared the same user profile as emerged from our telephone survey of the resident adult population of Ticino. 
Comparing our results with those obtained elsewhere, we note that the percentage of Internet users in Ticino at the time of the survey (33%) is close to the figure for Switzerland as a whole and also for Germany, below the proportion observed in North America, but higher than Southern Europe. The proportion of women users (35%) is similar to Germany, and higher than in Switzerland and Southern Europe, although in North America women now constitute half of the user population. As regards age, the profile we observed is comparable to Switzerland and Northern Europe, whereas in Spain and Italy users tend to be younger. 
28% of respondents had Internet access only at their place of work, 15% only at home, 13% only at school, while 44% had access both at their school or workplace and at home. 

  2. Usage patterns 
34% of users had had access at home for less than 7 months, 21% between 7 and 12 months, 27% between 13 and 24 months and 18% for more than two years. For users with access from their workplace the figures are almost identical in all categories. 
Approximately half of the users went on line for at most 3 hours per week, 9% for more than 14 hours per week. 
Internet services most frequently used were electronic mail (96%), web surfing (89%) and on-line chat (30%). On-line shopping and discussion groups were each used by 22% and telebanking by 19% (more than one response was possible). 

  3. Opinions about the Internet 
Respondents to the on-line survey seemed to be generally more positive towards the Internet than the general sample interviewed over the telephone (33% of the telephone sample were Internet users). In fact, 98% claimed to find the Internet useful and 86% considered it easy to use (the figures observed for the telephone sample are rather less flattering, at 57% and 45% respectively), and 90% believed that it helped them by supplying information they needed in their work. At the same time, over half (57%) considered the net to be expensive, and divisive between users and non-users (53%). 45% believed that the Internet would make it easier for “big brother” to monitor individuals. 
Educational level is the factor which most influenced these opinions: as educational level increased, so we find a greater tendency to view the Internet as useful and as a potential source of new jobs, more scepticism about the Internet as a tool for everyone, some perception of a risk of solitude and passiveness, and a greater acceptance of Internet content as a reliable and effective means to achieve greater personal freedom and satisfaction. 
Those with greater familiarity with the Internet tended to find it useful, usable by everyone and a potential generator of new jobs. Age, too, was influential in determining perceptions of the Internet: we found greater maturity to be accompanied by an increasingly positive image of the potential contribution of the net to personal freedom, knowledge and contacts, together with an increasingly negative view of the quality of the information available. 

  4. E-commerce 
62% of respondents had never purchased anything through the Internet. 22%, though, had bought books, 16% had bought software, and 14% had purchased audiovisual products. There seems to have been a good margin for growth in the on-line market, since 48% of respondents agreed that they would buy books and tickets to cultural and sporting events, 41% that they would use the net to plan journeys and book travel tickets, and 38% that they would buy records, CDs and other audiovisual products. 
Those individuals most familiar with the Internet – generally men – made more on-line purchases, a tendency which increased with age to the age of 60, after which it decreased. 

  5. Other media 
More than half of respondents read newspapers online, especially papers published in Ticino (33%) or abroad (32%). 
For 48% of respondents, email had to a great extent replaced the fax, and the telephone for 38% and Internet had replaced television for 22%. 13% bought fewer newspaper since becoming an Internet user. 

  6. Social contacts 
46% of respondents claimed to have more social contacts since they became connected, 54% thought nothing had changed, while no-one admitted to decreased social contact. Contacts had increased mainly with fellow professionals (44%). If we add contact with clients and suppliers (15%) we see that the new contacts principally related to professional activity. Internet use had increased contact with friends and acquaintances for 34% of the interviewees, with people sharing the same interests and hobbies for 22%, and with family members for 13%. 

  7. Changes arising from Internet use 
In professional life 
The most frequently mentioned changes concerned ways of searching for information (86%), methods of work (51%), and relations with colleagues and superiors (40%). The Internet was held by 63% to influence internal communication within the work place, as well as communication with clients and suppliers (54%). It also offered a means of getting to know the competition (28%) and provided opportunities for working from home (telecommuting) (24%). 
Use of the Internet (men and young people were the heaviest users) came through as strongly related to changes in work habits; also, particularly in the case of better educated users, Internet has made possible a different way of organising oneself and accessing an almost unlimited range of information which would otherwise be relatively difficult to find. 

In private life 
Time spent surfing the net was principally found to be at the expense of time spent using other means of communication, such as television and radio (77%) and newspapers (28%). 32% sacrificed book reading time and 55% admitted to using time previously spent sleeping (multiple responses were possible). The more intense the Internet use, particularly when accessed from home, the higher the impact on daily routine (use of free time, hours of sleep, time dedicated to family interaction). 

  8. Career moves and new interests 
The Internet had impacted on the personal interests of 42% of the respondents. For 28%, a not insignificant proportion, the Internet had also influenced their career paths: 20% claimed to be planning to embark on a new profession while 8% had already done so. 

  9. Needs arising from the Internet 
Internet users felt the need for more practical information relating to use of the net (39%), a better understanding of English (33%), and technical training (18%). 30% were intending to buy a more powerful computer, 25% a faster modem and 24% new software. 

 


Summary of results from the follow-up email questionnaire (147 responses) 
The results reported here are a descriptive summary of the survey by email questionnaire conducted during March and April 2000, among those 584 individuals who had replied one year earlier to our web page questionnaire and who had supplied their email addresses. The results concern possible changes in modes of Internet use, in social relations, contacts made on the net, and impact on work. 

  1. Who replied to the questionnaire? 
147 people replied to the questionnaire. There were no significant differences with respect to the individuals who had replied to the previous enquiry, in terms of gender, age, education, occupation and other socio-demographic variables. 71% were male, 57% were aged between 20 and 39 years, and 38% had a university education. 74% were professionally active and 22% were students. 
A difference emerged, however, with regard to use of the Internet: the 147 respondents to this enquiry used email more frequently. 30% had Internet access only at work, 13% only at home and 9% only at school, while 48% could use the Internet from home and from work/school. 

  2. Changes in usage 
In the space of 12 months, the frequency of Internet use (hours per week) had increased slightly: around half of the 147 email respondents connected for more than 3 hours a week in 1999 whereas now that proportion had reached 65%; 6% connected for more than 14 hours in 1999, a percentage now risen to 15%. It was principally those individuals who already used the Internet frequently and who knew most about it who had increased their access time. 
The main reasons given for accessing the Internet from home were information searches for personal interest (85%) and communication (65%). Using the Internet for entertainment and to pass the time had strongly decreased. Reasons for Internet use at work were much the same as before. 

  3. Social contacts 
55% of respondents had at least weekly Internet contact with friends, and 60% with colleagues outside of work, though the medium was much less used for contact with family members (17%). It is primarily those people who had many social contacts who also interacted socially on-line. 
40 individuals (28% of respondents) had made contact with people they had come to know via the Internet, and the average number of close relationships that developed from these contacts was 3: for 36 individuals these were social contacts (same interests, hobbies or problems), for 24 they were what we can term “affective” (friendly or sentimental) and for 22 they were professional. These last arose almost exclusively via email (17 out of 22), the social contacts arose from chat lines, email or discussion groups, and the affective contacts via chat lines and email. Frequency of contact depended on the type of relationship: professional and social contacts were at least weekly for more than 60% of the cases, while affective contacts were naturally higher (83% of contacts were at least weekly). 
Some of those who had met on-line had since also met personally: a total of 122 on-line professional contacts led to personal contact (on average five contacts per respondent), 129 social contacts (four per respondent on average) and 29 affective contacts (one on average). Replacement of off-line relationships with those formed on-line does not seem in general to have occurred; three-quarters of the respondents claimed that this had not happened, although one quarter admitted that it had. 

  4. Workplace changes arising from Internet use 
In general, use of the Internet had improved relations with colleagues, thanks to the greater effectiveness of both external (84%) and internal (81%) communication, to the increased availability of information (82%), and to the possibility of making personal use of the Internet (60%). 38% thought that the transparency of information flow had increased, and 26% cited the possibility of working from home. The most frequently mentioned negative aspect concerned the differences which were emerging between those who used the Internet and those who did not (17%). 

  5. Career plans 
33% of respondents (45 individuals) agreed that their career prospects had improved thanks to the Internet (these were mainly young people, two-thirds of respondents between 18 and 29, and the heaviest users); 11% (15 individuals) had changed their occupation thanks to the Internet and another 21% (30 individuals) had plans in this direction. Changes which had already occurred or were planned principally involved promotion to a higher professional level (71%), and diversification or extension of their own professional activity (41%). Switches to a radically different profession were less frequently mentioned (29%), as were moves to other regions of the country (22%) or abroad (25%). 

  6. Needs 
The need for practical information about Internet use was less frequently mentioned than one year earlier, whereas the need for documentation and publications on the Internet was noticeably greater. 30% did not mention any perceived need. 
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